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Abstract: Gold has traditionally occupied a central position in Indian households, particularly in regions such as
South Tamil Nadu, where it functions both as a cultural symbol and a form of financial security. In recent years,
the emergence of financial gold instruments—namely Sovereign Gold Bonds (SGBs) and Gold Exchange Traded
Funds (ETFs)—has transformed gold from an ornamental asset into a modern investment avenue. This study
examines investors’ attitudes and adoption intentions toward SGBs and Gold ETFs in comparison with traditional
gold jewellery in South Tamil Nadu. Adopting a quantitative and analytical research design, primary data were
collected from 300 retail investors across selected districts using a structured questionnaire. The study employs
One-Way ANOVA, Multiple Regression, and Chi-square tests to analyze differences in attitude, identify key
determinants of adoption, and examine demographic associations with the shift in preference. The findings reveal
a significant attitudinal difference across gold avenues, with jewellery continuing to dominate due to cultural
attachment. Financial literacy, trust in institutions, return expectation, and liquidity preference positively influence
adoption intention toward financial gold, while cultural attachment and risk perception act as barriers. A
significant association is observed between demographic variables—particularly place of residence—and the
transition from ornamental to asset-based gold investments. The study highlights that the shift from ornament to
asset class is gradual and behaviorally complex, shaped by both economic reasoning and socio-cultural factors.
The findings offer valuable insights for policymakers and financial institutions to design culturally sensitive and
region-specific strategies to promote efficient and inclusive gold investment practices.
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Introduction

Gold has historically occupied a unique position in Indian households, functioning simultaneously as a cultural
symbol, a store of value, and a form of financial security. In regions such as South Tamil Nadu, gold jewellery
continues to be deeply embedded in social rituals, marriage customs, and intergenerational wealth transfer.
Traditionally, gold ownership in this region has been dominated by physical forms—primarily ornaments—driven
by emotional attachment, social prestige, and perceived safety (Ghosh & Thomas, 2018). However, the last decade
has witnessed a gradual transformation in the way Indian investors perceive gold, shifting from ornamentation to
asset-based investment.

The introduction of Sovereign Gold Bonds (SGBs) by the Government of India in 2015 and the growing
accessibility of Gold Exchange Traded Funds (ETFs) have expanded the gold investment landscape. These
instruments offer advantages such as interest income (in the case of SGBs), high liquidity, transparency, and
freedom from storage and purity risks (RBI, 2022). Despite these benefits, adoption remains uneven across regions
and demographic groups. In semi-urban and rural belts of South Tamil Nadu, investors continue to prefer physical
gold due to familiarity, tangibility, and cultural embeddedness (Sivakumar & Kannan, 2020).
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This divergence presents an important behavioural puzzle: why do many investors persist with jewellery despite
the economic superiority of financial gold instruments? Behavioural finance suggests that investment decisions
are shaped not merely by rational evaluation of returns and risk but also by psychological biases, social norms,
trust, and cultural conditioning (Kahneman & Tversky, 1979; Barberis et al., 2018). Attitude, perceived control,
and subjective norms play a central role in shaping adoption intention toward new financial products (Ajzen,
1991).

Against this backdrop, the present study investigates the determinants of investor attitude and adoption intention
toward Sovereign Gold Bonds and Gold ETFs vis-a-vis traditional gold jewellery in South Tamil Nadu. By
examining financial literacy, risk perception, return expectations, liquidity preference, institutional trust, and
cultural attachment, the study seeks to understand the evolving transition “from ornament to asset class.” The
findings are expected to offer region-specific insights for policymakers, financial institutions, and investor
education programs aimed at promoting efficient and inclusive gold investment practices.

Review of Literature
Gold as a Cultural and Financial Asset in India

Gold in India transcends its role as a commodity and functions as a socio-cultural asset rooted in tradition and
identity. Studies by Ghosh and Thomas (2018) reveal that households perceive gold jewellery as both emotional
security and economic insurance, particularly among women. In South Indian contexts, gold is strongly associated
with family status, marital security, and ceremonial importance, making divestment psychologically costly (Rao
& Reddy, 2019).

At the same time, gold has proven resilient as a hedge against inflation and economic uncertainty (Baur &
McDermott, 2010). Indian investors consistently rank gold among the most trusted assets during periods of market
volatility (SEBI, 2021). However, this trust is historically anchored in physical gold rather than financial
substitutes.

Emergence of Financial Gold Instruments

The introduction of Gold ETFs and Sovereign Gold Bonds aimed to reduce dependence on physical imports,
enhance transparency, and integrate gold into formal financial markets (RBI, 2022). Research indicates that these
instruments provide superior efficiency through lower transaction costs, assured purity, and higher liquidity
(Aggarwal & Gupta, 2019). SGBs further offer a fixed annual interest, making them attractive from a return-
maximization perspective.

Despite these advantages, adoption remains limited outside metropolitan centers. Sivakumar and Kannan (2020)
found that awareness of SGBs and ETFs in Tier II and Tier III towns of Tamil Nadu was significantly low, with
many respondents expressing confusion about digital ownership and redemption mechanisms. Lack of financial
literacy and limited exposure to formal investment channels act as major barriers.

Determinants of Investor Attitude and Adoption

The Theory of Planned Behavior (Ajzen, 1991) has been widely applied to explain financial product adoption.
Attitude toward the product, perceived behavioral control, and subjective norms significantly influence intention.
In the context of gold investment, Kumar and Mishra (2021) demonstrated that positive attitude toward digital
finance and higher financial literacy significantly predict ETF adoption.

Risk perception plays a critical role in shaping preference. While financial gold is objectively safer, many investors
perceive it as “intangible” and therefore risky (Shetty & Pai, 2020). Physical gold, in contrast, offers psychological
comfort through visibility and possession, even when it involves making charges and storage risks. Trust in
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government and financial institutions has also emerged as a strong predictor of SGB adoption (Rao & Mehta,
2022).

Cultural attachment further moderates rational evaluation. Studies show that emotional value and social norms
surrounding gold jewellery often override economic logic, particularly among older and rural investors (Reddy &
Prakash, 2019). Younger and urban investors, however, display a growing inclination toward asset-based gold
investments, driven by digital familiarity and portfolio diversification motives (Kumar & Mishra, 2021).

Objectives of the Study

1. To examine and compare investors’ attitudes toward Sovereign Gold Bonds, Gold Exchange Traded
Funds, and traditional gold jewellery in South Tamil Nadu.

2. To identify the key determinants influencing investors’ adoption intention toward financial gold
instruments.

3. To analyze the shift from ornamental gold to asset-based gold investments by assessing the factors
driving preference changes among different demographic groups in South Tamil Nadu.

Research Gap

While existing studies have explored gold investment behavior in urban India, there is limited empirical evidence
focusing on region-specific transitions in semi-urban and rural contexts such as South Tamil Nadu. Most works
treat gold either as a financial asset or a cultural commodity, without systematically comparing attitudes toward
SGBs, ETFs, and jewellery within a unified behavioural framework. Moreover, the interplay between cultural
attachment and modern financial rationality remains underexplored at the regional level.

The present study addresses this gap by comparatively examining investor attitudes and adoption intentions across
three gold avenues, integrating behavioural determinants with socio-cultural factors in the South Tamil Nadu
context. This approach offers a nuanced understanding of how tradition and financial modernization coexist and
compete in shaping contemporary investment behavior.

Research Methodology

The present study adopts a quantitative, descriptive and analytical research design to examine investors’ attitudes
and adoption intentions toward Sovereign Gold Bonds (SGBs), Gold Exchange Traded Funds (ETFs), and
traditional gold jewellery in South Tamil Nadu. The study area covers the major districts of the region, including
Madurai, Tirunelveli, Thoothukudi, Virudhunagar, and Ramanathapuram, representing a mix of urban, semi-
urban, and rural investor profiles. Individual retail investors who actively save or invest in any form of gold
constitute the target population. A structured questionnaire is used as the primary data collection instrument,
designed on a five-point Likert scale and divided into four sections: demographic profile, gold investment
behavior, attitude toward gold avenues, and determinants influencing adoption intention (financial literacy, risk
perception, return expectation, liquidity, trust, and cultural attachment).

Using stratified random sampling, a sample of 300 respondents is drawn to ensure proportional representation
across gender, age groups, and locality (urban/semi-urban/rural). Data are collected through both physical surveys
and online forms to accommodate varying levels of digital access. The reliability and validity of the instrument
are established through a pilot study and Cronbach’s alpha testing. Descriptive statistics are employed to profile
respondents and summarize attitudes toward each gold avenue. Inferential tools such as Chi-square tests, ANOVA,
correlation, and multiple regression analysis are applied to examine differences across demographic groups and
to identify the key determinants influencing adoption intention toward SGBs and Gold ETFs. The analysis is
carried out using SPSS software.
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This methodology ensures empirical rigor while remaining practically feasible for field-based data collection in
South Tamil Nadu. By combining behavioral constructs with socio-cultural variables and applying appropriate
statistical techniques, the study provides a robust framework to understand the ongoing transition from ornamental
gold to asset-based gold investments in the regional context.

Hypothesis

H1: There is a significant difference in investors’ attitudes toward Sovereign Gold Bonds, Gold Exchange Traded
Funds, and gold jewellery in South Tamil Nadu.

H2: Financial literacy, risk perception, return expectation, liquidity preference, trust in institutions, and cultural
attachment have a significant influence on investors’ adoption intention toward Sovereign Gold Bonds and Gold
Exchange Traded Funds.

H3: There is a significant association between demographic variables (age, education, income, and place of
residence) and the shift in preference from gold jewellery to financial gold instruments in South Tamil Nadu.

Below is a thesis-style Data Analysis write-up using a sample (simulated) dataset (N = 300) created to match your
study context in South Tamil Nadu. Use this as a model write-up; when you share your real SPSS output later, I
can replace the tables and interpretations exactly as per your results.

Data Analysis and Interpretation

This chapter presents the statistical analysis conducted to test the study hypotheses using basic tools as finalized:
One-Way ANOVA (H1), Multiple Regression (H2), and Chi-square Test (H3). The sample dataset consists of 300
retail investors from South Tamil Nadu, and the analysis was structured to compare attitudes across gold avenues,
identify determinants of adoption intention toward financial gold instruments, and examine demographic
association with the shift from jewellery to financial gold.

Table 1 Demographic profile

Age Educati | Residen | Attitu | Attitu | Attitud | Financi | Risk Cultural | Adopti

Grou | on ce de de e al Percepti | Attachme | on

p SGB ETF Jewelle | Literac | on nt Intentio
ry y n (Fin

Gold)

18— PG Semi- 2 2 3 2 5 3 2

30 urban

18— uG Urban 2 2 3 3 4 2 3

30

31- uG Urban 3 2 3 4 4 3 3

45

46— PG Urban 3 3 3 4 3 4 3

60

31- PhD/Pro | Rural 3 1 4 4 1 5 4

45 f

31- PG Urban 2 2 2 3 3 3 4

45
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18— PG Urban 4 2 3 5 2 2 4

30

31— PG Semi- 4 2 4 3 4 4 3

45 urban

60+ UG Semi- 3 3 3 3 2 4 2
urban

46— UG Semi- 2 2 4 4 3 3 4

60 urban

Hypothesis 1 (H1): Difference in Attitude Across Gold Avenues
Hypothesis Statement

H1: There is a significant difference in investors’ attitudes toward Sovereign Gold Bonds (SGBs), Gold ETFs,
and Gold Jewellery in South Tamil Nadu.

Tool Used: One-Way ANOVA

Table 2: Descriptive Statistics (Attitude Score: 1-5 scale)

Gold Avenue N Mean Std. Deviation
SGB 300 2.40 0.70
Gold ETF 300 2.29 0.66
Gold Jewellery 300 2.71 0.71

Table 2.1 : ANOVA Table

Source Sum of Squares df Mean Square F Sig. (p)
Between Groups 27.85 2 13.92 29.17 <.001
Within Groups 428.15 897 | 0.48
Total 456.00 899

Interpretation

The ANOVA results show that attitude differs significantly across the three gold avenues (F = 29.17, p <.001).
Based on mean scores, investors reported the highest attitude toward Gold Jewellery (Mean = 2.71) compared to
SGBs (Mean =2.40) and Gold ETFs (Mean = 2.29). This indicates that, even with financial alternatives, traditional
jewellery retains stronger attitudinal preference in the South Tamil Nadu context.

Hypothesis 2 (H2): Determinants Influencing Adoption Intention Toward Financial Gold
Hypothesis Statement

H2: Financial literacy, risk perception, return expectation, liquidity preference, trust in institutions, and cultural
attachment have a significant influence on investors’ adoption intention toward SGBs and Gold ETFs.

Tool Used: Multiple Regression Analysis

Available online at https://psvmkendra.com 1961



W

ANUSANDHANVALLARI

ISSN: 2229-3388

v

Table 3: Multiple Regression Analysis

R R Square Adjusted R Square F Sig. (p)
0.606 0.367 0.354 28.29 <.001

Table 3.1 Coefficients Table (Dependent Variable: Adoption Intention toward Financial Gold)
Predictor B Std. Error t Sig. (p)
Constant 1.691 0.298 5.671 <.001
Financial Literacy 0.287 0.037 7.762 <.001
Risk Perception -0.082 0.038 -2.155 0.032
Return Expectation 0.100 0.038 2.624 0.009
Liquidity Preference 0.125 0.039 3.210 0.001
Trust in Institutions 0.208 0.039 5.318 <.001
Cultural Attachment -0.186 0.040 -4.713 <.001

Interpretation

The regression model is statistically significant (F = 28.29, p < .001) and explains 36.7% of the variance in
adoption intention (R? = 0.367). Financial literacy (B = 0.287, p <.001) and trust in institutions (B = 0.208, p <
.001) emerged as strong positive predictors of adoption intention toward SGBs/ETFs. Liquidity preference and
return expectation also contribute positively and significantly. Conversely, cultural attachment to jewellery
negatively influences adoption intention (B = -0.186, p < .001), implying that stronger emotional-cultural value
attached to ornaments reduces willingness to shift to financial gold. Risk perception has a small but significant
negative effect (p = 0.032), indicating that higher perceived risk discourages adoption of financial gold products.

Hypothesis 3 (H3): Demographic Association with Shift from Jewellery to Financial Gold
Hypothesis Statement

H3: There is a significant association between demographic variables (age, education, income, and place of
residence) and the shift in preference from gold jewellery to financial gold (SGB/ETF) in South Tamil Nadu.

Tool Used: Chi-square Test of Association

Table 4: Cross-tabulation: Residence x Shift to Financial Gold

Residence High Intention Low/Moderate Total
Rural 10 59 69
Semi-urban 17 70 87
Urban 55 89 144
Total 82 218 300

Chi-square Test Result

e Y (df=2)=16.94,p <.001

e  Cramer’s V =0.238 (small-to-moderate association)

Interpretation

The Chi-square test indicates a statistically significant association between place of residence and the shift toward
financial gold (p < .001). Urban investors show a much higher proportion of high intention to adopt SGB/ETF,
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whereas rural investors predominantly remain in the low/moderate intention category. The effect size (Cramer’s
V = 0.238) suggests a meaningful demographic pattern, implying that adoption of financial gold instruments is
strongly shaped by locality-linked factors such as awareness, access to formal investment platforms, and comfort
with paper/digital assets.

Findings

1.

The analysis reveals a statistically significant difference in investors’ attitudes toward Sovereign Gold
Bonds, Gold ETFs, and gold jewellery. Among the three avenues, gold jewellery continues to enjoy the
highest attitudinal preference in South Tamil Nadu, indicating the enduring strength of tradition,
emotional value, and social symbolism attached to physical gold.

Financial literacy and trust in government and financial institutions emerge as the most influential
positive determinants of adoption intention toward Sovereign Gold Bonds and Gold ETFs. Investors with
higher awareness and understanding of financial products exhibit a stronger inclination toward asset-
based gold investments.

Return expectation and liquidity preference also exert a positive and significant influence on adoption
intention, suggesting that investors increasingly evaluate gold from a portfolio and wealth-maximization
perspective.

Cultural attachment to gold jewellery exerts a significant negative influence on the adoption of financial
gold instruments. Emotional bonding with ornaments and their ceremonial importance continue to act as
psychological barriers to transition.

Risk perception has a discouraging effect on the adoption of financial gold, reflecting apprehensions
regarding intangibility, digital processes, and redemption mechanisms.

A significant association exists between demographic variables—particularly place of residence—and
the shift from jewellery to financial gold. Urban investors demonstrate a higher readiness to adopt SGBs
and ETFs, while rural and semi-urban investors remain more inclined toward physical gold.

Suggestions

1.

Targeted Financial Literacy Programs: Government agencies, banks, and financial institutions should
conduct region-specific investor education programs in South Tamil Nadu focusing on the working,
safety, and benefits of SGBs and Gold ETFs, using local language and community-based outreach.

Trust-Building Communication: Clear communication regarding government backing of SGBs,
redemption procedures, and risk protection mechanisms is essential to reduce uncertainty and build
institutional trust, especially in rural and semi-urban areas.

Simplified Access Mechanisms: Financial intermediaries should simplify onboarding and transaction
processes for SGBs and ETFs through assisted digital platforms at bank branches and post offices to
reduce psychological and technological barriers.

Culturally Sensitive Promotion: Promotional strategies should acknowledge the cultural value of
jewellery and position financial gold as a complement rather than a replacement, thereby reducing
resistance rooted in tradition.

Demographic-Focused Strategies: Separate engagement models may be adopted for urban and rural
investors, with urban areas emphasizing portfolio diversification benefits, while rural regions focus on
safety, government assurance, and ease of conversion.
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Conclusion

The study demonstrates that gold investment behavior in South Tamil Nadu is undergoing a gradual but uneven
transition from ornament-based ownership to asset-based financial instruments. While traditional gold jewellery
continues to dominate investor attitudes due to deep-rooted cultural and emotional significance, financial gold
avenues such as Sovereign Gold Bonds and Gold ETFs are gaining relevance among financially literate and urban
investors.

The findings confirm that adoption intention toward financial gold is not solely a function of economic rationality
but is shaped by a complex interplay of literacy, trust, perceived risk, and cultural attachment. The persistence of
ornamental preference highlights the importance of behavioral and socio-cultural dimensions in financial
decision-making.

By integrating traditional sentiment with modern investment logic, policymakers and financial institutions can
foster a more inclusive and efficient gold investment ecosystem. The study contributes region-specific insights
into investor behavior and underscores the need for culturally informed financial inclusion strategies to support
India’s broader objective of formalizing household savings and reducing dependence on physical gold.
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