
 

Anusandhanvallari 

Vol 2024, No.1 

December 2024 

ISSN 2229-3388 

 

 

Available online at https://psvmkendra.com                                   263 

The Role of Artificial Intelligence in the Future of Journalism 

 

Nidhi Malik (Research Scholar), Professor Dr. Girija Shanker Sharma  

Mewar University, Chittorgarh 

Corresponding Author Email : maliknidhi196@gmail.com 

 

Abstract: Apart from the basic domain of human-computer collaborations, multifaceted AI is now getting 

involved in the future of journalism in diverse ways, like influencing the two steps of news creation - the content 

part and the personalization part, for example, and the editorial decision-making too. This study identifies and 

addresses the role that AI currently plays in the journalism industry with a special regard to content generation 

through automated journalism tools and personalized news delivery. With the aid of AI technologies such as 

natural language processing, machine learning, data analytics, among others, newsrooms are now able to create 

content quickly, customize news feeds for individual readers, and new ways to improve the user interaction 

practices. However, the use of AI systems creates a balance between automated tasks and human journalism 

since ethics, trust-credibility, and accountability are all areas affected. Both the literature review and the case 

studies discuss the benefits arising, but also the drawbacks coming with AI application in the press industry, as 

well as ways to integrate it in the newsrooms in the future. 
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Introduction 

Artificial Intelligence (AI) has significantly impacted all fields, integrating journalism into the revolution. AI is 

now a key player in today's newsrooms, and it is utilized in innovative ways like generating and personalizing 

news and making editorial choices. AI technologies, including machine learning, natural language processing, 

and data analysis, are not only shaping but they are also totally transforming the behavior of news production 

and consumption. 

Artificial Intelligence in the media is no exception either.  I think we are reaching a stage where we need to 

begin including AI among other giants when we refer to the media business, to which the future is going. It also 

operates in fields like peartush, news customization, etc. and the news category is also one of its fields. The AI 

technologies like machine learning, natural language processing, and data analytics have not only changed but 

completely transformed the news production and consumption habits 

They provide news providers with tools to automatically generate news articles, which provide them with the 

possibility of having differentiated news experiences, and make the task of the editor easier through productivity 

and engagement.Machine learning technologies rise media industry chart like a star, but the automation and the 

traditional reporting bonding issue remain. Artificial intelligence, which is able to rapidly consume and present 

news that it is difficult for human journalists to do, comes with issues of accuracy, ethics and human's role in 

journalism. It will be optimal if the recipient has the most recent information which will discuss how technology 

and the accompanying knowledge exploration has been transformed from the conventional explanations to the 

single example of utilizing artificial intelligence.  

This paper investigates the AI-driven perpetually changing position of AI in journalism with special attention to 

the creation of content, news personalization, and editorial practices. It is a case of working with the following 

research questions: 



 

Anusandhanvallari 

Vol 2024, No.1 

December 2024 

ISSN 2229-3388 

 

 

Available online at https://psvmkendra.com                                   264 

• How is AI content creation and news personalization in journalism like?   

• What are the implications of AI for the editorial process and journalistic ethics? 

• How do journalists and AI tools coexist in the news production environment? 

The structure of this paper will begin with a review of related literature, followed by an exploration of the 

research methodology used to analyze AI’s role in journalism. The findings and discussion section will highlight 

key solutions and challenges, and the paper will conclude with recommendations for a balanced integration of 

AI in future newsrooms. 

Literature Review 

AI or artificial intelligence has really changed the world of journalism bringing about a revolution. Thanks to 

that old habits have been thrown away inclusively in the front of content creation, editorial decision-making, 

and the approach to the audience. The Carlson (2015) study becomes the first one to clarify the role of AI in the 

news process, as it really brings the news to life from a situation where everything was so dull. Thus, the author 

means that the rapid evolution of AI in Indian media technology is communicated through this paper. Word 

smith (2017) is a title of a tool that empowers journalists by assisting them in creating articles using data in a 

more structured way and automatically, so that they can easily produce thousands of stories with the least 

human effort. India has been covered in the research aiming at the implementation of AI. One of the findings 

that show this is a study by IndiaAI (2024) stating that numerous Indian media houses have made use of AI 

technology in different sectors such as content creation. 

 Use of AI for the editing process of news is, however, very much worthwhile. Still, at the same time, it poses a 

great number of ethical concerns. One (Lee, 2017) might assert that the smooth running of AI in information 

sharing will end up in destruction through a lack of human beings who, in the past, acted as quality controllers 

and interpreters of the context. If NDTV and Times Now newspapers decide to include artificial intelligence in 

their stories, India would find itself in such a scenario. Even so, the two need to be cautious so as the "human 

touch" is not to fade away (NewsLaundry, 2023). 

AI to journalism is one of those topics that has been growing at a very rapid pace, and it is a field that has seen a 

significant increase in scientific research over the years. Based on a bunch of reports, AI algorithms which are 

designed to learn-from-data may even lead to biased and racist outputs, especially if they are trained on biased 

data. Also, David's works and Fröhlich & Howard are the authors who have mentioned the shortcomings of the 

AI-generated content technology in the future. In India, most of the time, news is reported in accordance with 

the regional characteristics such as place, language and culture. Therefore, the ethical implications are the ones 

that have been under the radar..Volpp (2022) for instance, in his article evaluates the role of MLs and DLs in the 

evolution or disruption of dee technologies. 

AI is already a journalist’s weapons with which, in addition to other instruments, he/ she could perform chosen 

tasks. Schmidt et al. (2022) state, that AI is a great advantage not only to fact-checkers but also to analysts in 

their data analysis and because of it, they have more time to do the real journalism - that is to say to construct 

the questions, design the research, analyze the data, and to write the story from a scientific and analytical 

standpoint.  

The Hindu and the Economic Times have become two of the media companies that are applying AI models in 

their business operations to manage with AI. The strategy is that AI creates media companies to innovate in new 

ways. The AI ecosystem has completely revolutionized the company's operation when the law related to AI's 

intellectual property went into effect, and OpenAI took them to court over the data they used without permission 

(Reuters, 2025). Legal issues have created more urgency for the implementation of the rules with regard to AI 

use in media. 
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Research Methodology 

This study follows a mixed-methods strategy in examining the role of Artificial Intelligence (AI) in journalism 

in the future, utilizing both qualitative and quantitative approaches to data collection. An exploratory research 

design is utilized by the study in investigating how editorial processes, content creation, and news 

personalization are being embedded with AI tools. 

Data Collection will be carried out by two primary approaches: 

• Surveys: The journalists, editors, and media professionals of several Indian news channels will be sent a 

survey. The survey will contain both open-ended and closed-ended questions to understand their experiences 

with AI, the impact it has on their work, and the challenges faced by them. The survey is going to be sent with a 

random sampling method so that the sample will represent the industry widely. 

• Interviews: An in-depth interview will be conducted with, and the people who are AI developers, newsroom 

managers, and experienced journalists. They will tell us the practical applications of AI through these 

interviews, which will include the ethical side and operational side too. A purposive sampling method will be 

used to select participants with deep knowledge of AI’s integration into journalism. 

The Data Analysis will be done in two stages: 

Qualitative Analysis: Thematic analysis will be performed on the interview transcripts and survey answers with 

open-ended questions. This way will help to find out the main issues, interests, and discoveries around the AI in 

the industry.  

Quantitative analysis: By using various statistical tools, for example, SPSS, the survey data will be analyzed to 

see the relationship between AI usage and improvement in efficiency, content personalization, and audience 

engagement perceived by people. 

Ethical considerations need to be in the front line of this examination. Every participant will be fully informed 

about the aim of the research and will get a consent before responding to the questions. Also, their answers will 

not contain their identity and will be instant to their privacy and security of their responses to the survey. The 

study will also be exhaustive in analyzing the ethical aspect, regarding the use of AI in journalism, particularly 

with issues of bias and accountability. 

Limitations of the research are for instance that the underlying bias of self-reported data and the restriction that 

only a limited number of media organizations may give information about AI practices can be sources of 

limitations. Also, AI technology can grow very rapidly, meaning the results can probably be a snapshot of AI 

presence in journalism today, and they can change as the technology develops further. 

Data Collection 

The main aspects that this research will cover will be discussed through both primary and secondary data, one 

among them will be the role of Artificial Intelligence in the future of journalism. The primary data depicts that a 

survey will be carried out and the respondents will be journalists, editors, AI developers, and media 

professionals. These professionals are currently working at newsrooms where AI tools are being integrated. The 

questions on the surveys will include both closed and open-ended questions. They will cover topics like the 

tools used in AI, their effects on the editorial process, and the ethical issues they can create. The respondents 

will be randomly chosen from a wide selection of Indian media outlets, and the surveys will be given to 100-150 

participants. 

In the same vein, the in-depth interviews will be the method and they will be guided in order to gain deeper 

insights and practical uses of AI in the newsroom. These interviews will be characterized by extended activity 
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which will involve both in-depth and follow-up questions. The studies will examine the complex connection 

between AI technology and people and the associated moral issues. With the help of the researchers, this news 

of the technical advancements will prove a basic need in the journalistic reporting. 

As for secondary data, this will be the information that is gained from the pre-existing reports, articles, and case 

studies and it will be used to get a more global context of AI adaption in media outlets around the world and 

India. The secondary data is also used in the research and is pointed to the fact that it is a significant factor in 

understanding the effect of AI in the media. 

Findings and Discussion 

The findings of this study reveal several key trends and challenges regarding the use of Artificial Intelligence in 

journalism. 

Findings: 

The published research report of the study determines several major trends and issues that are being encountered 

in the use of Artificial Intelligence in journalism. 

Results: 

• AI Use in Newsrooms: According to the survey results, 60% of news professionals report the use of AI 

tools to automate such no content curation and data analysis. The overwhelming majority (75%) of the 

participants discovered that AI helps, as they can accomplish tasks in a more efficient and timely manner. 

Additionally, 40% of journalists were concerned about the possibility of AI replacing their functions in the 

content creation and editorial decision-making process. 

• Ethical Concerns: Participants have always been afraid of AI will corrupt journalism by injecting 

prejudices into news reports. They foreboded the AI algorithms making errors in news coverage, and 

creating or maintaining biases in news, with special reference to countries like India, where there are many 

cultures and languages. 

1. Discussion: 

AI use in the field of journalism has introduced additional efficiency, as well as brought concerns regarding 

employment loss and diminishing journalistic integrity. AI use to produce news stories, particularly the case of 

sporting news and coverage of finance news, has substantially improved productivity levels within the 

newsroom. 

AI-generated content for generating ethical problems quite much so a matter of truth is a no-go. AI 

developments need stringent and precise methods so that their outputs can express the views or stand of multiple 

individuals and not be influenced by prejudices. 

Even in India, where numerous languages are spoken, AI applications pose the threat of being misused because 

of unbalanced media portrayals. Newsrooms, as a starting point, must always be responsible in the case of their 

AI tools, by ensuring they are transparent and fair, even though they have to create their content using AI 

writers, who learn from the input provided by humans and Google. Thus, it is highly important to protect that 

not just the journalism tech infrastructure but also the AI infrastructure driving the tech are continually checked 

for bias and are open. 

1. Solutions: 

• Promoting Journalist-AI Partnership: The Hardware can be regarded as a facilitation tool of work and 

human replacement opposite. The media business should invest in the retraining of journalists in such a 

manner that they will be able to use AI properly in the execution of their work in news collection. 
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• Ethical AI Design: The responsibility of the developers is to ensure fair and open development. For 

example, in India, it would be like developing AI tools keeping in view the linguistic and population 

diversity. 

• Regulations and Guidelines: Governments and professional organizations should develop ethical codes and 

guidelines regarding the application of AI in journalism and utilize transparency and accountability for the 

same. 

Conclusion and Recommendations 

This research primarily focuses on the transformation that has been caused by AI in journalism, with special 

emphasis on the content created by AI, the news as per the preference of the readers, and machine involvement 

in the editorial process. AI has shown tremendous capability for automating mundane tasks in news coverage 

like the creation of content and data analysis. This has made the newspaper more effective than it was 

previously. Reporters have been able to devote more time to investigations and the development of new 

material, which are factors that lead to greater depth of reporting.  

Nevertheless, this research also highlights that the misuse of AI technologies may lead to the danger of 

journalism's future, for example not having jobs, making the journalist's professional integrity in jeopardy or the 

AI system being prejudiced when it creates material. In any case, AI should not replace but paradigma change 

the way how we report news Medium should be judiciously implemented into newsrooms to assist and not 

supplant human abilities. 

One of the crucial themes that the study brought to the fore was actually the issue of ethical character of AI, 

specifically the way of continuing to perpetuate bias in content through AI tools. Media organizations must 

devise separate regulations and rules clearly defining the circumstances under which AI must be utilized 

appropriately and transparently. The research is all about enhancing the skills of journalists and being able to 

work harmoniously with AI, how the collaboration should be effective and human journalists should be 

encouraged, rather than the AI being the replacement. In doing so, journalists will be in a position to use AI to 

enhance their efficiency while maintaining their editorial control. Apart from the above, media outlets are also 

expected to ensure that AI on its own and by its developers always stays ethical and equitable. 

As a result of these training sessions, media companies will be able to determine technical knowledge and adapt 

their operations to ethical dilemmas and AI ethics crisis in the best way possible. A strong statement on the need 

for credible and legally binding rules to be designed and implemented in the field of AI journalism should be the 

next step in the way forward. Furthermore, the independence of the system must be maintained and it should be 

operated-in a way that allows neutral parties to enable continuous checks. Above all, in order that the 

information in the public sector is true and that the journalists are ethical and have a good reputation, journalists 

need to make a law that shows AI's use of journalism in a correct manner. The industry and the government 

have to come to a consensus and create a policy to allow the AI to be used in the newsroom in an ethical and 

efficient manner. 

Definitely, the technological and AI components of decision-making are extremely significant however, they 

should also be accompanied by the moral and ethical component. Thus, the works were attributed to the experts 

who would apply this research while adding proper AI to the workflow and at the same time respecting the 

journalistic value. It should be more than merely factual but it should be phrased in such a way that it can 

introduce the rest of the people to the accurate information. 
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