W

ANUSANDHANVALLARI

ISSN: 2229-3388

v

Digital Storytelling and Cultural Transformation through OTT Platforms

IShipra Joshi, 2Dr. Sandeep Srivastava
'Research Scholar
2Supervisor (Guide)

University Name - SAM University, Bhopal

Abstract: Over-the-Top (OTT) platforms have been a game-changer in the Indian media landscape, with their
rapid growth. These applications have changed the way stories are created, shared, and consumed amongst
humans. In metros, including Delhi/NCR, the digital engagement and connectivity among youth is particularly
high, and OTTs have emerged as a crucial space for shaping their opinions, identities, and social interactions.The
present study aims to explore the role of Digital Storytelling (DS) in the cultural transformation of urban youth in
Delhi/NCR through OTT platforms. The study is a qualitative and interpretive study of selected web series and
digital films from India that portray the life of a modern Indian city. Specific focus is paid to themes of
transformation of gender relations, family structures, working aspirations, social mobility, emotional well-being,
and identity development.The results indicate that OTT media opens up the space for new formats of cultural
debate as it challenges the traditional cultural norms and offers views that have been largely absent in traditional
media. The study also identifies barriers to commercialization, algorithmic visibility, and representation of various
groups in digital media. While OTT platforms can accommodate many stories and creative approaches, the market
can determine which stories are viewed and read by more people and receive more attention if recommendation
systems are built on interests.The contextualization of these developments in the socio-cultural landscape of
Delhi/NCR is relevant to the general conversation on digital media, youth culture, and cultural changes of modern-
day India.

Keywords: Digital Storytelling, OTT Platforms, Cultural Transformation, Delhi/NCR, Youth Culture, Indian
Digital Media

Introduction

In the last decade, India has seen a drastic change in the entire media scenario, largely because of the rising
penetration of the internet and low-cost smartphones, as well as digital streaming services. In this evolution, OTT
has evolved into a dynamic force, giving viewers greater choice, flexibility and customisation in their viewing
experience and content. Thus, they have revolutionized the storytelling process, and how stories are created,
shared and consumed.OTT platforms have become an integral part of daily cultural life in big cities like
Delhi/NCR where the outside world's influence clashes with the voices of the people living there and their
lifestyles are changing. Unlike traditional TV or even mainstream movie, OTT platforms are actually more
versatile when making use of experimentation and don't have a lot of rules or regulations that regulate the material
that creators can produce.A lot of the modern web series and digital movies have brought forth subjects which in
some ways or another resemble the life of the city as it exists today. Frequently, mental health, social inequity,
urban isolation, changed gender roles, professional aspirations and intergenerational differences are portrayed in
a way that resonates with youth. These stories might sound more real and more personal, because they are from
the real life and challenges of today's urban existence.Delhi/NCR is a setting of special importance to study these
developments. It is one of the most dynamic and vibrant metropolitan regions in India, a fusion of tradition,
globalization and technological advances. These young people are continually exposed to a variety of cultural
influences and the conflicts and compromises among them are frequently a manifestation in the context of OTT
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content. Representations of success, relationships, power, identity and social norms are challenged through
repeated viewing of this content.

However, there are not only positive effects of OTT platforms. Commercial interests and algorithmic
recommendation systems often shape the visibility of the stories. Although streaming companies might try to
promote diversity and inclusiveness, some stories are more commercially appealing than others, including region-
specific and socially nuanced stories, and thus are better represented. Debates surrounding censorship, cultural
sensitivity and platform responsibility also continue to plague these issues in India.

The present study examines the implications of OTT story making in this respect and how it affects the cultural
change of young people in Delhi/NCR. The study is aimed at understanding the role of Digital Story in the present
scenario of urban India having a changing set of values and social transformation by investigating both the media
narrative as well as the interpretation of the audience.

Literature Review
Digital Storytelling in the Age of Streaming Media

Digital technologies have led to a considerable change in how the audience receives stories. No longer mere
consumers of information from the storytellers, the modern audiences interpret, share, and give meaning to
information from various media channels. One might say that digital storytelling requires a much more substantial
revolution, which would redefine the concept of the creation and communication of social reality in today's
societies.

There is no doubt that one way of looking at the increasing role of the audiences within media is through the prism
of what is termed convergence culture. The emergence of OTT services can be considered a case in point when
talking about the phenomenon of convergence culture. When referring to India, OTT services have helped
storytellers come up with stories which may prove difficult to tell otherwise. According to recent studies, stories
on OTT in India nowadays deal with issues like casteism, gender, sexuality, and social inequality.

OTT Platforms and Cultural Representation

A growing body of research emphasizes the influence of OTT platforms on the portrayal of culture in Indian
media. While conventional media formats are notorious for their use of cliché narratives and stereotypes, OTT
narrative structures and characters are more nuanced and socially grounded. Such depictions always find
resonance among viewers living in urban spaces with diverse experiences.

Popular culture tends to depict urban spaces such as Delhi/NCR in terms of aspirations, uncertainty, social
hierarchies, and identity crises. OTT platforms always tend to make justice to these portrayals by offering
narratives that speak about contemporary urban experiences. Moreover, the growing significance of regional
narratives within the context of OTT platforms cannot be overlooked. The problem of cultural homogenization
owing to the dominance of globally inspired narrative conventions cannot be overlooked either.

Youth, Identity Formation, and Digital Media Consumption

Within the Indian OTT users' demographics, young adults are also a considerable part. As per some researches, it
is seen that digital media plays a crucial role in influencing the identity formation, values and decision-making
process in the lives of young adults. In urban centers like Delhi/NCR, OTT series seem to be reflective of their
experiences with respect to education, career, love, personal aspirations and upward social mobility.

Furthermore, the participatory nature of the digital media culture also helps amplify its influence. Discussions
pertaining to the OTT series as well as digital movies are no longer limited to the medium in which they are being
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watched but extend across social media platforms and peer groups. Through such discourse, meanings generated
via media texts are negotiated.

Media Consumption and Cultural Transformation

With the introduction of the OTT platform, consumer behavior has been significantly influenced. Features like
watching videos at will, binge watching, and recommendations based on algorithms have resulted in consumers
engaging more intensively with stories. This has led to the creation of deeper emotional connections between
consumers and media content. This is because storytelling gains cultural significance when the audience has strong
emotional bonds with media content.

OTT platforms are increasingly gaining popularity among the young generation in India because of the availability
of low-cost mobile data and smartphone technology. It is clear from studies conducted that the audience perceives
streaming as more honest, more socially relevant, and not as censored as television content.

Commercialization and Algorithmic Control

Although there is a sense of creative independence, there is also the evidence that OTT services have commercial
motivations that greatly affect their visibility and consumption. Their recommendation algorithms largely dictate
which stories receive more traction. Although these algorithms improve the user experience, it is observed that
the stories selected have a strong potential from a commercial perspective.

Invisible stories of cultural relevance that do not conform to market logic raise concerns. In any case, it must be
remembered that the question of content regulation and governance in the Indian context emphasizes the
contradictions involved in matters of artistic independence, social responsibility, and business. In scholarly
discussion, it has been pointed out that digital platforms operate within the framework of platform capitalism,
wherein culture is linked to economics.

Research Methodology
Research Design

In the current study, the interpretive qualitative methodology is adopted in order to analyze the relationship
between OTT storytelling and culture transformation in relation to their influence on youth in the Delhi/NCR
region. Qualitative methodology was considered suitable for this research owing to its focus on perception and
meaning construction, rather than establishing any empirically-based relationships.

The current research is founded on the constructivist approach, where it is stated that culture is socially constructed
as a result of interactions between media messages and viewers.

Sample Selection

Purposeful sampling was adopted for the selection of content and the respondents for research purposes. For the
selection of content, some well-known web series as well as digital films produced in India were used. The
selection criteria include cultural relevance, audience, urban locations, and thematic concerns like identity, gender
relations, social mobility, and class dynamics.

As far as the selection of audience for analyzing its responses is concerned, the respondents belong to the age
group of 18 to 35 years who reside in Delhi/NCR. Purposeful and snowball sampling techniques were used in
recruiting the respondents for the study. There were 500 respondents in total.

Data Collection Methods

Various methods of qualitative research have been adopted to strengthen the reliability of the findings obtained
from this research.
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The first method was to carry out narrative/textual analysis of the selected OTT movies to identify the recurring
themes, characters, styles, and story-telling techniques present in the chosen films. The second method consisted
of conducting semi-structured interviews and FGDs among the participants in Delhi/NCR region. This helped in
understanding the influence of culture on the viewers' perspective.

Moreover, various sources of secondary data have been adopted to examine the information collected from
multiple sources.

Data Analysis

The analysis of data was conducted using thematic analysis. This included categorization and coding of various
themes that appeared repeatedly in the data. Identity, social values, portrayal of gender, cultural adaptation, and
social change were among the most important of these themes.

Ethical Considerations

Nevertheless, it should be noted that ethical concerns have not been overlooked in this research. The participants
have been made aware of the purpose of the research prior to the actual process of data gathering. Informed
consent has been gained from all participants, while the issue of confidentiality has been ensured by the absence
of any identifying information in the data gathered.

Limitations of the Study

Some of the shortcomings of the study include the following. First of all, because the research concentrates on a
specific region such as Delhi/NCR, and utilizes a qualitative methodology, it might be difficult to generalize the
findings in relation to other regions within India. Interpretations of the audience are subjective and shaped by
social and cultural experiences. Moreover, the analysis is conducted for a chosen set of OTT shows; thus, it might
not reflect all the aspects of storytelling using digital media.

Regardless of these shortcomings, steps have been taken in an effort to achieve methodological rigueur through
triangulation of data.

Results and Discussion
Overview of Findings

There are certain limitations concerning the current study that should not be overlooked. First of all, due to the
fact that the current research addresses the territory of Delhi/NCR only using qualitative approach in the process,
the results obtained cannot be generalized across the whole territory of India. The other limitation associated with
analyzing the views of the audience concerns its rather subjective character and is linked to individual social and
cultural experience of an individual. Lastly, when conducting the analysis on the basis of OTT stories, there might
be a bias.

Emerging Storytelling Trends on OTT Platforms

One of the notable trends in the analysis process was the movement from simple to multi-dimensional storytelling.
Web series provide room for developing characters as well as for more complex emotions and ethics. The
utilization of urban settings akin to those in Delhi/NCR, including colleges, workplaces, housing societies, coffee
shops, and public areas, helps in making OTT stories more realistic.

Representation of Urban Life

OTT depictions regularly emphasize Delhi NCR as a place characterized by opportunity and conflict. These
include rivalry, migration, social disparities, loneliness, career pressure, and dreams of upward social mobility.
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The participants were able to relate these OTT portrayals to their real-life encounters with educational and
occupational challenges as well as with issues of social mobility.

Such depictions through digital storytelling prompt the viewer to think more deeply about the dynamics of modern
urban living.

Gender Representation, Identity, and Social Change

There was a noticeable transformation regarding the depiction of gender and identity in OTT narratives. The
representation of women has been shown as independent entities who deal with their professional and personal
life situations.

There is an incorporation of issues like patriarchy, mental wellness, sexuality, matrimony, and identity politics
into the narratives. There were instances when several women stated their appreciation for these depictions since
they provide more realistic portrayals compared to what can be seen in traditional media. OTTs have been helping
in contributing to discussions related to social inclusion.

Youth Perceptions and Cultural Influence

Based on audience feedback, it is clear that OTT content is impacting society beyond just entertainment. The
discussion among the participants shows that digital content impacts people’s discussions about their lifestyles,
language use, fashion trends, relationships, and more.

Most people have stated that they often have discussions about OTT content among their peers and on social
media sites. This shows how participation works in the media industry today, as the audience participates in
meaning-making processes by engaging with media content.

Commercialization and Algorithmic Influence

Although OTT platforms provide access to diverse narratives, participants acknowledged the substantial influence
of recommendation algorithms on their viewing habits. Commercially successful genres and trending content tend
to receive greater visibility, often overshadowing culturally meaningful stories with more limited market appeal.

This finding highlights an ongoing tension between creative diversity and commercial priorities. While streaming
services offer unprecedented opportunities for storytelling innovation, economic considerations continue to
influence content discovery and audience engagement.

Conclusion

From the above discussion, it is evident that the research project has helped prove that digital storytelling through
the use of OTT platforms is becoming a critical component in shaping cultural attitudes and societal perspective
within the youth demographic in Delhi/NCR. The evolution of streaming platforms from purely being used as
entertainment tools to being cultural arenas where questions pertaining to the issues of identity, gender relations,
expectations, and societal norms are negotiated is clearly observed in the research work. By using realistic
storylines and unconventional means of storytelling, OTT platforms are challenging the conventional perceptions
held by audiences and encouraging them to embrace alternative perspectives on a given topic. However, at the
same time, one cannot deny the existence of economic and algorithmic factors that contribute to the rise and
popularity of certain stories within the platform. Overall, the research makes contributions to the field of digital
media studies and its effect on culture in India.

Recommendations
Academic Recommendations

. Research needs to be done on OTT storytelling in diverse geographic and cultural areas in India.
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. Mixed methods research using both qualitative and quantitative methods might offer a better
understanding of consumer behavior and cultural impact.

Industry Recommendations
. There is a need for increased transparency in relation to how recommendation algorithms work.
. More resources should be allocated towards socially engaged story telling efforts.

Policy Recommendations

. A regulatory structure must find the right balance between creativity and culture responsibility.
. There needs to be protection of creative digital expression and responsible content creation practices
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Tables and Figures for Findings

Table 1: Key Themes Identified in OTT Content Analysis

Theme Description

Urban Realism Representation of everyday urban life in Delhi/NCR

Gender Negotiation  Changing roles and identities

Youth Aspiration Career, flexibility, and desire

Social Inequality ~ Class and power dynamics

Cultural Liberalisation Openness towards taboo subjects

Algorithmic Influence Impact of recommendations on viewing

Table 2: Audience Perceptions of OTT Cultural Impact (Delhi/NCR)

Aspect Audience Response

Relatability High

Cultural Influence Moderate to High

Gender Sensitivity Strong

Narrative Realism Very High

Algorithm Awareness Moderate

Figure 1: Relationship between OTT Storytelling and Cultural Transformation
OTT Platforms — Digital Storytelling — Youth Engagement — Cultural Transformation
Figure 2: Areas of Cultural Influence among Youth in Delhi/NCR
e Gender attitudes
e Lifestyle and language
e Social openness

o Identity formation

Tables
Table 1 Selected OTT Content for Narrative Analysis
S. No.
Title of Web Series / Film OTT Platform Year Primary Theme
1 Sacred Games Netflix 2018 Urban crime, power, identity
2 Made in Heaven Amazon Prime Video 2019 Gender, class, relationships
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3 Paatal Lok Amazon Prime Video 2020 Social hierarchy, justice
4 Delhi Crime Netflix 2019 Crime, gender, law enforcement
5 Kota Factory Netflix 2019 Youth aspiration, education
Source: Compiled by the researcher
Table 2 Demographic Profile of Respondents (Delhi/NCR)
CATEGORY CLASSIFICATION PERCENTAGE
Age Group 18-24 years 46
25-30 years
31-35 years
Gender Male 48
Female 50
Other 02
Education Undergraduate 41
Postgraduate 59

Source: Field data

Table 3 Major Themes Identified Through Thematic Analysis

Theme

Description

Urban Realism

Representation of lived urban experiences

Gender Negotiation

Challenging traditional gender roles

Youth Identity

Career, aspiration, selthood

Social Inequality

Class and power relations

Cultural Openness

Acceptance of taboo subjects
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